ABSTRACT
EMERGENCE OF PLASTIC INDUSTRIES
The plastic industry in Bangladesh is relatively new compared with the textile and leather industries. The plastic industry began its journey as a small industry in e of the milestones of the development of plastic industries are listed in Table-1. witnessed rapid growth due to introduction of free market economy.
SALIENT FEATURES OF PLASTIC INDUSTRIES
The plastic industry in Bangladesh uses imported polymer granules. During the period 1989 to 2007, the import of polymers increased from 10,000 tonnes to 289,000 tonnes per year. At present total consumption of polymers including imported polymers and recycled plastic wastes is 750,000 tonnes in FY 2010-2011. This corresponds to the per capita consumption of plastics in Bangladesh 5 kg per year against the world average 30 kg. Per capita consumption in India and ASEAN countries are 8kg and 17kg respectively.
Table1: Milestones of Development of Plastic Industries in Bangladesh

Year
Technology and Products Small products such as toys, bangles and photo frame were made using hand made molds. Plastic spare parts for jute mills. At present plastic consumption is a measure of per capita GDP in a country, Figure 1 . From this figure it can be seen that per capita consumption of plastics in Bangladesh lags behind China and India. There are about 3000 manufacturing units in the plastic sector of which 98% belongs to the Small and Medium Enterprises (SMEs). The plastic sector contributes 1.0 percent of GDP and provides employment for half a million people. Additional information on the plastic sector can be seen from Table-2. 
PROSPECTS OF PLASTIC INDUSTRIES Shift of Manufacturing Industries:
Manufacturing is a sun set industry in the west. Plastic consumption there is the highest on a per capita basis. A shift in manufacturing from the west to a region with low labor cost, high knowledge and technology base can be expected (Ambani-1998) . Bangladesh has a competitive advantage in the case of labor cost. Other qualities are to be acquired in order to be competitive in the international market.
Export Earnings: Bangladesh is making an effort to diversify its expert items. Among the many items of export RMG, knitwear, frozen food, jute and leather constitute the major export of over 85% (Table-4 ). Export of plastic goods in 2009-2010 was about US $ 337 million. It includes both direct export and deem (RMG accessories) export. Table-5 indicates that the direct export of plastic goods has been on the increase every year. In 2010-2012 the target is US $ 84 million.
Raw Materials:
There is no production of polymers in Bangladesh. The plastic industry uses imported raw materials of polymer granules. However, this not a disadvantage.
Competitiveness:
The availability of cheap labor and the fast developing recycling industry of postconsumer plastic wastes in Bangladesh are potential advantages to provide competitiveness in the global market (Katalyst-2005). 4.0 CHALLENCES First and foremost challenge for the plastic industry in Bangladesh is to be competitive in the global market. Some of the large-scale plastic industries have demonstrated a capability to be world class in terms of technology, quality and costs. However, there are 3000 plastic manufacturing units of which 98% belong to the small-medium sector (SMEs). The major challenge facing this sector is to make the SMEs competitive in the global market by upgrading them in terms of innovative technology, products diversity and operation costs. It is to be emphasized that technology is changing rapidly and the life cycle is short.
Recognizing this reality, the SME foundation organized a day-long Expert More than eight years has passed since the passing of the bill, the problem has not yet been fully solved. Lack of proper management of thin plastic bags is one of the reasons for the existing negative image of the plastic industry in the country. This affects export of plastic goods due to noncompliance of environmental standards by the plastic sector. The entrepreneurs in the plastic sector and the policy makers must create public awareness and provide alternative to plastic shopping bags.
RECOMMENDATIONS FOR CAPACITY BUILDING
A critical analysis of issues and policy related to the plastic sector revealed that the absence of an institutional arrangement is the main obstacle to the technological capacity building for self-reliance. Major areas of promotional activities by the SME Foundation in short, medium and longterms should include the following. The APCTT-NTTC linkage would be a first step towards technology transfer. This linkage has a limitation because the APCTT is a facilitating institution of the UN-ESCAP. It should be emphasized that each country has to acquire technological capability through its national institutional.
In the long-term, therefore, it is proposed to set up a specialized plastic institute
This will enhance the technological capability of the plastic sector to face the challenges of the highly competitive global market. Aims and areas of activities of proposed institute are given below.
AIMS AND AREAS OF ACTIVITIES OF BIPET
The aims of BIPET are to conduct research and develop system for optimal processing of polymers including plastic postconsumer wastes. The institution will act as a storehouse of information on technology transfer and provide training and consultancy services to the plastic industry.
Areas of Activities:
Academic 7.0 CONCLUSSIONS The plastic sector has opened a new era of manufacturing plastic goods which have an excellent export potential. Since most of the plastic industries are in the small and medium categories, the SME Foundation extending due support to this sector can improve its competitiveness in the global market.
The negative image of the plastic sector in Bangladesh can be changed through proper management of plastic wastes.
Establishment of a Plastic Institute and strengthening of Plastic Foundation are appropriate institutional arrangements for sustainable development of the plastic industries. 
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